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Maximize your AWS Marketplace 
Listing  
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has Millions of visitors
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Buyer journey and challenges
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Buyer personas

Executive
CEO, CTO

To understand value 
to implement org-
wide 

IT/Technical 
AWS Admin 

To support AWS 
Account ID set up and 
permissions 

Compliance 
Tax, legal 

To review Seller 
Terms and provide tax 
and banking 
information

Operations 
Sales, Finance 

To support 
transaction workflow 
from offer creation to 
disbursements 

Go-To-Market 
Marketing 

To drive traffic and 
visibility to your 
Marketplace listing 
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Key challenges across the buyer journey

Unstructured discovery Challenging product evaluation

Inaccessible pricing options

- Multiple discovery tools
- Conflicting information

- Limited information on product 
listings

- Lack of engaging media

- Inconsistent pricing across 
products

- Lack of usage-based/free trials

- Slow approval process
- Back and forth between buyer 

and seller

Friction in procurement
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Best practices/tools to 
maximize listing potential

1. Improve discovery of listings 
2. Optimized your product content  
3. Provide multiple pricing options 
4. Enable a smooth procurement experience 
5. Cater to publish sector 
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1. Improve discovery of listings

Search engine 
optimization (SEO)

AWS Marketplace search 
optimization

Go-to-market strategy
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Improve your listing’s SEO

Add backlinks to product 
listings

Identify target keywords 
for your product

Optimize product listing for 
those keywords
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Example - Keyword optimization

Product: Amazon Linux 2

Primary Keyword: Amazon Linux 2 (Average monthly search volume: 1,000; Current rank: 6th)

Secondary Keywords:

• Amazon Linux (Average monthly search volume: 1,600; Current rank: 18th)
• Linux Operating System (Average monthly search volume: 14,800; Current rank: not ranked)
• Linux OS (Average monthly search volume: 5,400; Current rank: not ranked)

Primary Keyword: Single word or phrase that represents the main topic of your page

Secondary Keywords: Highly relevant terms that are found within the remaining page content
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Product page sections example

Product title Amazon Linux 2 AMI (HVM), SSD Volume Type (64-bit x86) Operating System | AWS Marketplace

Short description Amazon Linux 2 OS is a supported and maintained Linux image provided by Amazon Web 
Services for use on Amazon Elastic Compute Cloud (Amazon EC2).

Long description Amazon Linux 2 is a supported and maintained Linux image provided by Amazon Web Services 
for use on Amazon Elastic Compute Cloud (Amazon EC2). It is designed to provide a stable, 
secure, and high-performance execution environment for applications running on Amazon EC2. 
This Linux OS also includes packages that enable easy integration with AWS, including launch 
configuration tools and many popular AWS libraries and tools. Amazon Linux 2 …

Highlights • AWS Integration - Amazon Linux 2 OS includes packages and configurations that provide 
tight integration with Amazon Web Services.

• Package Repository Access - Amazon Linux 2 Operating System is designed to be used in 
conjunction with online package repositories hosted in each Amazon EC2 region.

Example - Optimized product page sections
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Majority of clicks go 
to the first 5 search 

results

AWS Marketplace search optimization

Fields relevant for AWS 
Marketplace search 
rankings: 

• Product title

• Vendor name

• Keywords

• Highlights 

• Short description

• Long description

* Additional criteria also used in 
determining search rankings
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AWS Marketplace search recommendations

Know your customer 

Think of the words a 
customer might use to 

find your product 

Keep it short 

Provide a concise 
description for

your listing

Be specific

Choose words that 
uniquely qualify your 

product listing

Repeat keywords

Include keywords in all 
seven text fields of 
your product listing

Get popular

Include features that get 
customers excited about 
your product, such as free 

trials
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You need an integrated go-to-market strategy to help customers discover your products 

Have a focused go-to-market strategy

Content

100–300 level in technical 
depth

Messaging

Better together with AWS & 
use-case focused

Search marketing

SEM

Social

Networks & community

Display

Targeted topics and 
accounts

Email

Nurture & launch-based

Content sponsorships

Publisher direct

Sales promotion

Comp neutral & use 
credits

Website

Integrated storytelling Integrated promotion driving demand for your AWS Marketplace product
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2. Optimize your product listing content

Use cases

Goal: Get visitors to engage with your product listing

Descriptions

Reviews Resources

Videos

Note: These 
improvements also 

help with SEO!
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Videos

20%
of visitors who interact with the 
product overview section engage 
with videos
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Use cases

60%
of visitors  that engage do so with use 
cases and find them essential to 
evaluate and compare product 
features
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Descriptions

Short and long descriptions are above the 
fold and are highly visible sections of your 
product listing

Make your description informative and 
educational, and include keywords your 
target customers would search for
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Reviews

Reviews let customers make defensible 
purchase decisions and lead to improved 
subscription rates for your products

Encourage your customers to submit a 
product review in AWS Marketplace
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Resources 

Customers use multiple sources for 
product evaluation and compare 
numerous products

Make sure to add learning resources 
and support articles to keep 
customers within your ecosystem
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3. Provide multiple pricing options to target a wide 
customer base

Subscribing customers engage with the pricing section multiple 
times before making a purchase

Create a pricing strategy that offers something for all potential customer segments (e.g., 
enterprises/SMBs)
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Benefits of offering a free trial

Free trials offer customers a low-risk way to experience products

Product-led growth Quality leads

Accelerate sales by reducing friction between customer and value
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Pricing strategy

Free trial Pay as you go Contract-based

Your product’s pricing is a tool to help you expand your target customer base

Goal: Transition customers through the above pricing options as they get more comfortable with 
your product and as you build relationships with them
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4. Enable a smooth procurement experience

Self-service procurement Private offer procurement
Customers prefer end-to-end
low-touch engagement 

Customers prefer high-touch 
engagement with quick responses
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Procurement recommendations

Adopt the Standard 
Contract for Marketplace

Ensure negotiated terms are 
attached to private offer contract 

Determine SLAs for sales responses

Self service Private offer

Onboard to AWS 
Marketplace Vendor 

Insights for faster risk 
assessments

Understand your customers’ 
price thresholds
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Simplify risk assessments with AWS Marketplace
Vendor Insights

Time Validation Effort Monitoring 

Both buyer and vendor challenges

Vendor risk assessments can delay procurement by 8–10 weeks!
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AWS Marketplace Vendor Insights dashboard

Dashboard with 125 key security and 
compliance controls, from 
up to three sources:

1. Self-attested answers from vendors

2. Certs and audit reports, including: 
SOC 2 Type 2, ISO 27001, PCI DSS, 
FedRAMP, HIPAA, GDPR

3. Automated evidence refreshed from AWS 
accounts using AWS Config and AWS Audit 
Manager
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5. Cater to public sector customers

FedRAMP certificationProcurement contracts
Contracts such as OMNIA, NASPO, 
GSA, SEWP are required by public 

sector customers

Customers look for products on 
AWS GovCloud, which often 

require a FedRAMP certification



© 2024, Amazon Web Services, Inc. or its affiliates. All rights reserved. Amazon Confidential and Trademark.

List supported government contracts

Available 
contracts

Streamline 
acquisition

Negotiate 
private offer


